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The five minute read

Heatwaves may cut
__vint_ag_t_a by 2_0%

The ‘09 vintage suffered a setback in
January and February when heatwaves in

Victoria and South Australia wreaked havoc

in vineyards. Early estimates suggest the
vintage will be cut by at least 20%. NEws

1 We must step up
& U activity in the USA

Peter Fuller, just back from America, says
that if we lose marketing momentum in the
US for just a second, all of our hard-won
identity will be smothered in a sea of
patriotic protectionist fervour. PETER FULLER

1 Quality producers
still doing well

If you've been peddling a quality wine,
packaged, presented and targeted with a
little twist of inspiration, then your market
is more likely still to be intact, or indeed
growing. PENNY BOOTHMAN

1 First Drop on

a global mission
Some good news! Matt Gant and John Retsas
are making a big splash in the wine world with
their innovative range of First Drop wines.
And they're well on the way to establishing an
international brand. AN HOUR WITH ..

1 World wine production
on the up again

In the three years following the peak of 30

billion litres in 2004, world wine production

declined at a compound annual rate of 4%.

However, this decline was halted last year

with a marginal increase. MARKET SNAPSHOT

2 Wineries need to build
reputations every day

The Australian wine sector is a ‘stayer’
globally, but each winery that wants to be
here in five years has to work every day to
build its reputation with each client and
buyer. LARRY LOCKSHIN

2 Test of character
for winemakers

For Sandro Mosele this year will be about
focusing even more on wine quality. Larry
Cherubino intends to get to know the retail
sector better. Winemakers everywhere are
gearing up for a fight. 2009 - THE BIG CHALLENGE

35 Quality wine will ensure

your press release is read

Writers usually only read press releases if
the wine comes up well, so it's the wine's
quality that gets you to first base. If your
wine is particularly good value, that gives
you a second chance. FROM THE TASTING BENCH

Online at www.awbm.com.au







